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CAA’s Convention & Trade Show focuses on providing educational
opportunities and this year, our largest Trade Show ever, a true
one-stop shop for insulation contractors and suppliers.

ICAA’s annual event emphasizes face-to-face interactions designed
to foster deeper engagement and stronger relationships between
contractors and suppliers.

Our educational sessions will cover topics like family business
operations/dynamics, contract development, SPF in retrofit attics,
ICE and I-9 hiring, and our popular “Insulation Feud.”

1CAA 2025

Oct. 811 < Disney’s Coronado Springs Resort = Lake Buena Vista, FL
Our event also includes a golf outing and several opportunities for

networking. Early-bird registration discounts are available at www.insulate.org/icaa2025.

ICAA 2025 Schedule-at-a-Glance

Wednesday, October 8 11:00 am - 12:00 pm
11:00 am Trust Your Gut: The Ultimate Guide to Residential
ICAA Golf Outing Construction Contracts
Disney’s Lake Buena Vista Championship 12:00 Noon - 1:00 pm
Golf Course Networking Lunch
5:00 pm - 7:00 pm 1:00 -1:30 pm
Welcome Reception Work With & Lead People Not Like You: Effective
Communication in Family-Owned Businesses
Thursday, October 9 1:30 - 2:00 pm
10:00 am - 5:00 pm Insulators Roundtable
ICAA 2025 TRADE SHOW 2:00 - 2:30 pm
12:00 - 1:00 pm Think You Know Insulation? Put It To the Test!
Networking Lunch Insulation Feud is Back!
2:30 - 3:30 pm
Friday, October 10 _ Update of the New Energy Codes: IECC Codes

9:00 - 10:15 am and ASHRAE Standards ==
SPF in Retrofit Attics: From the Phone Call
to the Install

10:15 - 11:00 am

Lessons Learned From a Life Selling Insulation

Saturday, October 11

9:30-10:30 am
Staying Above Board: Understanding ICE, I-9 Audits,
E-Verify, and Contracting with 1099 Workers

INSIDE THIS ISSUE

» Federal Green-Energy Tax Incentives Update
Congress voted and the President approved a budget bill terminating, among other programs, the Energy Efficient Home Improvement Credit (25C) which was
scheduled to end in 2032. The credit now ends December 31, 2025. For commentary from ICAA President Jonathan Belanus on the passing of legislation to end federal
energy efficiency tax incentives, see page 3. To read NAIMA President/CEO Curt Rich’s perspective, see page 15.

» FTC Rule 460 Tips for Insulation Professionals
The 45-year old Federal Rule still governs home insulation disclosures. See page 23 to view your legal obligations under Rule 460. The Rule, which can be tricky, covers
product testing and product information disclosures, what to insert in sales contracts, and what to include in promotional materials.

» Become a “Fan” of Ventilation
Learn how CFM can vary in field conditions and how it affects re-entry time. Guest authored by Brian Coté, Co-Chair, ICAA Spray Foam Task Force.




TRUSTED FOR GENERATIONS
MADE FOR THE NEXT ONE

When you need the right insulation for the job, Owens Corning offers high-
performance insulation solutions in a choice of advanced materials. From next
generation fiberglass and spray foam insulation to mineral wool and rigid foam
board insulation, Owens Corning has the right product for the right application.

PINK Next Gen" Fiberglas”
Thermafiber® Mineral Wool

Foamular® Rigid Foam

See our full portfolio of insulation solutions.
owenscorning.com/insulation/residential

The color PINK is a registered trademark of Owens Corning.
© 2024 Owens Corning. All Rights Reserved.
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ICAA PRESIDENT’S MESSAGE

Strictly
Business

JB Insulation & Drywall
Email: jp@insulate.org

he ICAA Convention and Trade Show is a
“par excellence” example of us humans

engaging in doing business in an increasingly rare

human-to-human way — that means conversing
with one another in person: learning who we are,
how we do business, and what our needs are,
without the aid of a computer screen or the digital
ding of an incoming message...in other words,
talking face-to-face.

At the 2025 ICAA Convention, we stop the
Google Meets, put a lid on Zoom, give Microsoft
Teams a break, and, at last, we actually meet
the peers, colleagues, and friends we haven’t
actually met. We also do what we love to do as
business people...we save both time and money.
Individually visiting those we do business with
can get time consuming, going to the one place
where everyone we do business with is already
gathering just makes good business sense. And
the Annual ICAA Convention & Trade Show is
that place.

Jonathan Belanus, ICAA President

b |

5%@3@ Business
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Whether you want to nurture existing
relationships, scout exciting new products
and prospects, expand your knowledge of
how a successful insulation business works,
or make some new industry friends on the
golf course, | guarantee you'll be glad

you came to ICAA 2025.

This year, it all starts Wednesday, October 8,

in Lake Buena Vista, FL (Orlando) at Disney’s
Coronado Springs Resort. Whether you want to
nurture existing relationships, scout exciting new
products and prospects, expand your knowledge
of how a successful insulation business works,

or make some new industry friends on the golf
course, I guarantee you’ll be glad you came.

What a novel idea it is these days to meet face-to-
face! I know I can’t wait. [

Reflections on the Federal 25C Tax Incentive with
ICAA President Jonathan Belanus

ICAA: Jon, can you please tell us about yourself?

JB: I am the owner of JB Insulation &
Drywall of Oakland, New Jersey. We provide
insulation and drywall contracting services

to builders and homeowners. I have over 30
years of experience in managing, operating,
and building a customer-oriented construction
company, employing tools and materials

made in America.

ICAA: Jon, you previously noted that our
industry would be harmed if the Energy

Efficient Home Improvement Tax Credit (25C)
terminated prior to its legislative end date in
2032. Congress has now voted to terminate
this tax credit on 1/1/26.

JB: First, I want to congratulate all our
industry members for stepping up in support
of 25C as we employed a combination of
Congressional and local district office visits,
phone calls, and targeted emails.

continued on page 7
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JOIN ICAA

gl e A Since 1977, ICAA has provided our members with proven educational

=,
'igi programming, timely industry updates, and one-on-one support with
issues such as regulatory compliance and OSHA penalties.

ASSOCIATION OF AMERICA

HERE ARE JUST A FEW REASONS TO JOIN ICAA TODAY!

ICAA is a national organization representing insulation contractors and suppliers. Our mission is
1 o tosupport our members with programs to keep them on the leading edge. When you join ICAA,
membership is for the whole company - all employees have full access to ICAA materials.
2 Our year-round slate of educational programming is unparalleled. From our informative webinars to our
o schedule of expert-led sessions at the annual ICAA Convention & Trade Show, we are consistently providing
our members with top-notch educational opportunities to benefit every aspect of their business.

3 ICAA offers Professional Designation Programs to show your customers your commitment to meeting
o the highest industry standards. Eligible Members may apply for designation as a Qualified Contractor,
Qualified Home Retrofit Contractor, and Certified Commercial Building Contractor.
4 ICAA provides personalized support and guidance to members facing OSHA inspections, citations, or
e potential violations. We are here for you!

Visit www.insulate.org/join for more information about becoming an ICAA member and to apply for
membership online.

BUILD BETTER
WITH SWD.

Your spray foam partner behind
smarter building envelope solutions.

@ Work with construction experts

@ Trusted results-driven contractors
& Insulates and air seals in one step
& Code-compliant for all climate zones

SWD ) Visit us at
(800).828-1394
URETHANE =S Booth 313
WWW.SWDURETHANE.COM ICAA 2025
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Register Online
www.insulate.org/icaa2025

ICAA 2025 Sponsors jjm

Thank you to the Sponsors of the 2025 ICAA Annual Convention & Trade Show. We are
grateful for your support and participation in our event.
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Helping Your Employees Stay Federated DriveSAFES" Telematics can

. help your employees improve their daily
Safe Behind The Wheel driving habits. This combination of

mobile app, in-vehicle tag, and online
portal allows you to measure, rank, and
provide feedback on employee driving
behaviors so you can help them become

' .45_’ .
I safer drivers.
‘ j J
) Scan to learn more about Federated DriveSAFES"
——— Telematics and how you can help your employee
FEDERATED drivers stay safe behind the wheel.

The content of this publication is for general information purposes only and
should not be considered legal advice or an offer of insurance. Coverage will be
determined solely by the terms of your policy, if approved for issue. Consult with
a qualified p i to discuss ions specific to your circumstances.

.Ail '.f l'.ll"' I." ) .I' [+ ]
‘ SURAME ¥
h‘- . 1]
Tederzied

- ‘f,, [ e
Every Choice \““ : Lf? | / »
Matters - Choose = —

Federated® DriveSAFES"

Federated Mutual Insurance Company
and its subsidiaries*
federatedinsurance.com | #Not iicensed in all states.
25.08 Ed. 1/25 © 2025 Federated Mutual Insurance Company

i r Visit us at |
Elcertainteed N icaa 20251 | \

Experience the Most
Advanced Insulation A
Machine Yet | !

Get hands-on with the most powerful and efficient loosefill
insulation machine in the game: the Volu-Matic” 300.
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The Volu-Matic 300 offers fast, high-volume performance EEE -
powered by PTO, gas, diesel, or electricity—with a new EEE EEE
advanced control system for unmatched precision. i -
=35 553

This next-generation blowing technology is made in the === :EE
USA by Machine Works™"—backed by nearly 200 years === EE _—
— -

f

of reliability and supported by easy-to-order
replacement parts.

Discover trusted equipment with proven performance.

certainteed.com/why-machine-works
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Reflections on the Federal 25C Tax Incentive with ICAA President Jonathan Belanus

continued from page 3

Removal of this time-honored tax savings
harms working class families, communities,
jobs, and US manufacturing across the
country. Voted into law by a Republican-
controlled Congress and ratified in 2005 by
President George W. Bush, the 25C tax credit
was never related to any climate change
agenda, as it has recently been suggested. The
25C tax credit was extended in 2022 for a 10-
year period through 2032. The 25C tax credit
—1in 2023 alone — cut taxes in the amount of
$3 billion for more than 3 million American
families and lowered the cost of living for
American families.

ICAA: How did the insulation industry plan
to meet the production needs of the 25C tax
credit?

JB: The 25C tax credit is responsible

for stimulating capital expenditures and

job growth among multiple insulation
manufacturing plants in several states.
Insulation manufacturers ramped up
production capacity to meet the expected
increase in consumer demand due to the 25C
tax credit. To introduce a new liability risk
to contractors and manufacturers represents
a fundamental changing of the rules in the
middle of the game.

ICAA: How does terminating the 25C tax
credit affect U.S. jobs, working class families,
and taxpayers?

TAX
CREDIT

25

JB: Termination of the 10-year 25C tax credit
disregards the thoughtful planning, resource
commitments, plans, risks, and capital
expenditures undertaken by manufacturers
and contractors. It also results in a net tax
increase to American families who would
otherwise benefit from this program.

ICAA: How large is the U.S. insulation
industry?

JB: The American insulation industry
employs 1.8 million Americans and supports
a $100 billion payroll. We are out there on
the firing line every day, employing the
working class and providing for working-
class families. The fact that our industry did
everything right in investing in American
factories, growing domestic manufacturing
and creating jobs by hiring American workers
and relied upon and wisely employed the 25C
tax credit has been completely negated as

the tax credit is terminated at the end of this
year. Essentially, our industry is punished for
effective, thoughtful and successful American
manufacturing capacity planning, and hiring
and training of American workers. [

The American insulation industry employs 1.8 million
Americans and supports a $100 billion payroll. We are
out there on the firing line every day, employing the
working class and providing for working-class families.
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1HR Re-entry and Re-occupancy at
10 ACH

7 Erzan Valley

PRODUCTS

______

Green Valley
Spray Foam Products
Visit us at Booth 317 and see our new products for MBI and High Elevation

®  Ultrastable foam products

&  Unigue Service that transforms our customers experience

®  Products and Service

(2] 6743009
Indo@grsarrealbiy. com
ww, gresnvolleyproducts

WWW.ADOPRODUCTS.COM | 800-666-8191

®
o ®
PRODUCTS YOU NEED. SERVICE WE DELIVER.

VENTS | FOAM | POLY | NETTING | STAPLES | & MORE!
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PLUS
POINTS

Your Loyalty Rewarded

Turn Your
Orders Into
Rewards

Start earning rewards
on the products you're
already buying! With
Cameron Ashley’s FREE
PLUS® Points program,
you earn points on
qualifying purchases—
then redeem them for
exciting rewards.

Look for the PLUS® Point
icon online or in the app.
The more you order, the
more you earn!

B ratia

y
A CAMERON ASHLEY
BUILDING PRODUCTS

cameronashleybp.com 800-CAMERON (226-3766) capluspoints.com



https://www.cameronashleybp.com

Né- BU RN Air change rate (ACH 50) of 1.6
(

ENERGY EFFICIENT SOLUTIONS

No-Burn Plus Spray Seal ™

MADE IN THE USA
For Over OSB & Wood

@ @ v ©

Embedded Fire Energy Ease of More
Protection Performance Application Savings
30-min fire protection, Tighter envelope with Quick spray application Reduce building cycle
equivalent to fire-retardant controlled air and vapor and minimal taping. times and avoid material
treated wood. Zero ot lines, 1 movement. 1.6 ACH with 6 months of UV and allocation shortfalls.
hour rated assembly. basic air seal package. weather protection.

No-Burn

P - Plus 5 Building Zip Ox LP Flame FRT
roperties us Spra w
P pray Wrap System Board Block

Seal™

ACH Rating Reduction 1.6 ACH | Unknown|Unknown|Unknown| > X Dr. Joseph Lstiburek, a renowned
‘ _ : building science expert, supports the
Air Barrier Protection v v v v X ) 4 product’s versatility and
Water-Resistive Barrier performance, soying:
Protection ‘/ ‘/ ‘/ \/ x x
Weather/UV Protection v v v v v X No-Burn Plus Spray Seal ™ has
significant advantages over other
High Quality & Durabl o
'gh Quality & Durable v X X X X X assembly systems due to the ability
Cost Effective v v ) 4 v X ) 4 of the No-Burn Plus Spray Seal to
) ] provide fire resistance and act as a
e L S PR X X X v v water control layer, air control layer
WUI Fire Protection & FRTw -
quvatont V4 X X X v v and a vapor control layer. No .Burn
T e 2" L L T N e Plus Spray Seal replaces typical

“water resistive barriers” such as
building wraps, building papers and
fluid applied coatings with a single

application coating that also
provides fire resistance. This
significantly simplifies
constructability.

800-989-8577 www.noburn.com info@noburn.com


http://www.noburn.com

EnviroSeal

Spray Foam Insulation

LEARN MORE

Easy to Spray ¢ No Mixing Required e
Wide Processing Parameters ¢ High Yield e Great Adhesion

Smart Solutions for Builder Value &
Contractor Growth

EnviroSeal OC Platinum
+ No-Burn® ThB Spray Seal™

Achieve More, while Saving Money

CONTACT US

to Demo Our Platinum Products

972.542.0072

uadrant

Performance Materials
200 Industrial Blvd. McKinney, TX 75069

¥

NS-BURN
ENERGY

No-Burn ThB Spray Seal™ (&
MADE IN THE USA ———=

For Over Open Cell Foam

EFFICIENCY
SOLUTIONS

=
0

Embedded fire
protection

15-min thermal
barrier and Class Il
vapor retarder in a
single application.

_ﬁ

Energy
Performance

40% reduction in ACH
50. Easier to achieve
Energy Star or Net
Zero Standards.

B Z

Open Cell
Spray Foam

Simultaneously air
seal and insulate
with spray foam

insulation.

More
Savings

Reduce building

cycle times and

avoid material
allocation shortfalls.

800-989-8577 info@noburn.com

Enables use of open cell SPF
in Climate Zones 4 Marine-8,
like Quadrant’s EnviroSeal®.

[ m“ o | Cost effective solution to
1". = M achieve Energy Star 3.2 and
| 2| Net Zero Standards.
[P Over 30% reduction in costs
VISIt BOOth #212 with open cell SPF and ThB
www.noburn.com Spray Seal vs. fiberglass.

INSULATION CONTRACTORS REPORT | Q3 2025



http://QuadrantPM.com/Platinum
http://www.noburn.com

3
1C

L.G’.’?f:'fe’éf; Business

WEDNESDAY, OCTOBER 8

11:00 am

ICAA 2025 GOLF OUTING

Disney’s Lake Buena Vista Championship
Golf Course

Join your colleagues for a championship golf
experience before the show gets started. ICAA
attendees and exhibitors are invited to play and
network at this top-rated Walt Disney World golf
course for an afternoon of 18-holes. Players of
all skill levels can join the fun - and unmatched
networking opportunities - out on the green.
Golfers will enjoy coach transportation to and
from the course. Separate registration required;
open to ICAA 2025 attendees only.

5:00 -7:00 pm
ICAA 2025 WELCOME RECEPTION

Kick off the fun with fellow industry
professionals with drinks and heavy hors
d’oeuvres in this opening gathering with
musical entertainment. Meet new friends
and strengthen existing relationships!

THURSDAY, OCTOBER 9

10:00 am - 5:00 pm
ICAA 2025 TRADE SHOW

12:00 - 1:00 pm
ICAA 2025 Networking Luncheon

October 8-11 - Disney’s Coronado Springs Resort * Lake Buena Vista, FL

_ GENERAL SESSIONS
AA 2025 INFORMATION

FRIDAY, OCTOBER 10

9:00 - 10:15 am *BPI CEU credit
SPF IN RETROFIT ATTICS: FROM )
THE PHONE CALL TO THE INSTALL ———

Brian Coté, Spray Foam Manager, Installed
Building Products & Chair, ICAA Spray Foam
Task Force

Tom Calzavara, Sr. Manager, Spray Foam
Technical Sales/Building Insulation, Johns
Manville & Co-Chair, ICAA Technical/ Marketing
Committee

From conditioned to unconditioned attics, we’ll
cover the A-Zs of performing a quality job at

a profit. From the initial phone call all the way
through project completion and customer
follow-up, this session will cover the details

of walk around, point-of-sale, estimating and
avoiding material miscalculations, to bid terms
and conditions and exclusions, site preparation,
and the installer operating the spray gun. We’ll
discuss factors that can increase product yield
in the field and how to account for them when
preparing your job proposal.

We’ll also address safety protocols from storage
and handling to application and cleanup, and
discuss a list of non-negotiables during the
sales process. Plus, we’ll share tips from a
leading HVAC industry expert including: how to
manage open combustion gas appliances in the
attic, the impact of preexisting conditions, and
red flags to anticipate and look for when the
building envelope changes.

12
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10:15 - 11:00 am. *BPI CEU credit
LESSONS LEARNED FROM A
LIFE SELLING INSULATION

Matt Helminiak, Commercial Project
Manager, Davenport Commercial

Matt is a lifelong insulator, having grown up in

an insulation contracting family and running an
operation himself before becoming Commissioner of
Labor & Industry for the State of Maryland. He rejoined
the insulation industry in 2025.

Selling insulation isn’t just about the product —
it’s about understanding your clients, adapting to
changing conditions, and handling every project’s
twists and turns. One of the biggest lessons is the
importance of trust and clear communication;
that a successful sale goes beyond the contract.
It’s about staying involved through the scope
changes, change orders, and the unexpected.

We all know managing crews is tough. It’s hard
to maintain motivation, consistency, and quality
when there’s high turnover, different skill levels,
and tough jobsite conditions. How do you get
your employees to do what you want even when
you aren’t looking? Matt will discuss his real life
experiences and share practical tips for fostering
open communication, setting clear expectations,
and building a culture of accountability. He’ll also
discuss theft prevention strategies and warning
signs, and considerations when thinking about
jumping into residential new construction or
retrofit work and designing successful
compensation plans for sales people. If you want
to learn from someone who’s lived through the
challenges, don’t miss Matt’s discussion!

11:00 am - 12:00 pm
TRUST YOUR GUT: THE ULTIMATE GUIDE TO
RESIDENTIAL CONSTRUCTION CONTRACTS

Karalynn Cromeens, Esq., The Cromeens
Law Firm

As a residential contractor, chances are you’ve
seen it all: litigation threats, withheld payments,
and indecisive clients who change plans mid-
project, or worse, abandon a project altogether.

Are you prepared for the unexpected? How do you
protect your time and reputation when even one
unhappy customer could derail your business?

Karalynn will show you how to create a contract
with clear expectations, breaking down the
essentials and guiding you to draft contracts
that work for you and your business. Learn how
to handle disputes like the pro you are, how to
include the right warranties, how to define the
scope of work, and how to trust your gut when
picking clients. We’ll also tackle the ever-present
scope creep—when extra work sneaks into a
project. Who will pay for this additional expense?
We’ll give examples how to spot it and minimize it.

Karalynn Cromeens is available for
free one-on-one consultations Friday
beginning at 1:00 p.m. To book a

free consultation, you must register
through the link ICAA will provide upon

Convention registration confirmation.

12:00 -1:00 pm
NETWORKING LUNCH

continued on page 14
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ICAA 2025 General Sessions
continued from page 13

1:00 - 1:30 pm
WORK WITH & LEAD PEOPLE NOT LIKE YOU:
EFFECTIVE COMMUNICATION IN FAMILY-

OWNED BUSINESSES
Kelly McDonald, McDonald Marketing

Managing a family business is tough work.
Differences can add friction. People often don’t
see eye-to-eye, communication styles may be
different, and levels of experience may be miles
apart. How do you work alongside someone
who is quite different from you, respect those
differences, and be effective in your role? Learn
how to navigate a complex work environment,
build trust, and solve problems. The result?
Business growth, higher profits, greater
employee and team engagement, and best-in-
class customer satisfaction and loyalty.

1:30 - 2:00 PM
INSULATORS ROUNDTABLE

Kelly McDonald, McDonald Marketing

In this guided, interactive session, you and your
peers will discuss topics such as recruiting

and retaining employees, productivity
enhancements, scope creep, and finding and
keeping good employees. Come prepared to
collaborate, discover, and share ideas!

2:00 - 2:30 pm
THINK YOU KNOW INSULATION? PUT IT TO
THE TEST! INSULATION FEUD IS BACK!

Michael Kwart, ICAA Executive Director

A fast-paced, fun, and educational session where
your insulation knowledge could win you prizes!
This quiz-style event is packed with popular
trivia, real-world scenarios, and plenty of laughs.
A panel of industry experts will be on hand to

offer instant feedback, insights - and a few
surprises. If you're a seasoned pro or just getting
started, this is your chance to learn, compete,
and walk away a winner!

2:30 - 3:30 pm *BPI CEU credit
UPDATE OF THE NEW ENERGY CODES:

IECC CODES AND ASHRAE STANDARDS

CoMTR—
o AT

JR Babineau, PE., Research Manager
Building Sciences, Corporate R & D,

Johns Manville

Stay up-to-date with all the changes in the new
commercial and residential energy codes. We’ll
explain alternate compliance paths (prescriptive,
performance, and the Energy Rating Index) and
detail code acceptable cost-effective options.
We’ll discuss the increasing use of continuous
insulation and air and moisture barriers. We’ll
also discuss how the 2024 residential codes offer
more flexibility for builders to achieve compliance.

SATURDAY, OCTOBER 11

9:00-10:30 am
STAYING ABOVE BOARD: UNDERSTANDING
ICE, I-9 AUDITS, E VERIFY, AND

CONTRACTING WITH 1099 WORKERS

Douglas S. Jenks, Esq., Director, Auman
Mahan + Furry

We’ll analyze your rights as an employer if an
Immigration, Customs & Enforcement (ICE) officer
seeks access to your workplace. We’ll discuss
how to prepare for an ICE inspection and audit

of your I-9s, how to maintain your personnel files,
and how to avoid the most common I-9 mistakes.
We’ll also review the E-verify program and

how to correctly hire 1099 workers to avoid

civil penalties.

14
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Federal Tax Credits Sunset: Turn Lemons Into Lemonade

Curt Rich | President and CEO, North American Insulation Manufacturers Association

With the passage of the
“One Big Beautiful
Bill,” federal tax credits
incentivizing building energy
efficiency are now set to
sunset in the coming months.
While these programs are
winding down, contractors
and builders have a time-
sensitive opportunity to help homeowners and
clients take advantage before they disappear.

What'’s Ending and When

¢+ 25C - Energy Efficient Home Improvement
Tax Credit, Expires December 31, 2025
Homeowners making insulation and air sealing
improvements in 2025 will continue to qualify
for up to a $1,200 tax reduction.

¢ 45L - New Energy Efficient Home Tax
Credit, Expires June 30, 2026
Builders may claim a tax credit ranging from
$2,500 to $5,000 for qualifying homes sold prior
to that date.

¢ 179D - Energy Efficient Commercial
Buildings Deduction, Expires June 30, 2026
Qualifying improvements made to commercial
buildings prior to that date continue to qualify
for a reduction in taxable income.

Why Act Now? The 25C Tax Credit Is a Powerful
Selling Point

The approaching end date of the 25C home
improvement tax credit presents contractors with
a chance to market this time-limited opportunity
for homeowners to make insulation improvements
that will deliver a lifetime of enhanced comfort

NAIMA

NORTH AMERICAN INSULATION
MANUFACTURERS ASSOCIATION

and energy bill savings while substantially
lowering their 2025 federal tax liability. Key
messages include:

+ 25C saves homeowners money on their
energy bills
The average household pays $3,080 annually for
energy costs, up 32% since 2020. Homeowners
can save an average of 15% on heating and
cooling costs by air sealing and adding
insulation in their homes®.

+ Home heating and cooling costs are
projected to rise dramatically in the
next five years
Electricity demand is projected to increase
by 25% over the next five years, driven by the
growth of data centers, manufacturing, and
electric vehicle usage.? Increased demand means
higher utility bills for residential consumers.
Insulation and air sealing are a homeowner’s
best hedge against future bill increases.

+ Improve aging homes
The median age of owner-occupied homes in the
U.S. is 40 years. Older houses are less energy-
efficient than new construction®.

¢+ Most homes in the U.S. are under-insulated
A recent study* released by the Insulation
Institute found that 89% of homes in the U.S.
are under-insulated. Unless you are living in a
newly constructed home, chances are you can

While these programs are winding down, contractors and builders

have a time-sensitive opportunity to help homeowners and clients take

advantage before they disappear.

continued on page 18
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Deliver the efficiency that is
key to the success of your builds
and your business

Johns Manville provides a wide

range of high-performing continuous
insulation products. Plus, we have a
team of experts who provide 24x7
on-call support to help you overcome

any building envelope challenge.

-’Jm Johns Manville

A Berkshire Hathaway Company JM.com

FEIAM.

VISIT OUR BOOTH AT THE
ANNUAL ICAA CONVENTION

Make your way to booth #121 to
discover why contractors trust
Accufoam to deliver superior

SCLEIUEEEOE A C N  EXPERIENCE THE ACCUFOAM DIFFERENCE

the team that’s redefining excellence
' ; A DIFFERENCE FAST TECHNICAL
and see how we’re pushing the YOU CAN SEE SERVICE

boundaries of innovation in the With Accufoam’s consistent, year A real person will answer

industry. round sprayability, adhesion and the phone or call you back
high yields are easily achieved. the same day.

ENJOY PEACE OF MIND EASE OF USE
Safer ingredients, faster Job sites vary - Accufoam products
re-entry, faster re-occupancy, are designed to handle it. Easy to

and end to end quality control. use, high performing spray foam
is what we're known for.

3217 Messer Airport Hwy, Birmingham, AL 35222 accufoam.com

(205) 440-4996
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Become a “Fan” of Ventilation

Brian Coté | Spray Foam Manager, Installed Building Products | Co-Chair, ICAA Spray Foam Task Force

As the chemistry of spray foam insulation evolves, many manufacturers are
updating re-entry (for trades) and re-occupancy (for residents) time requirements
with the assistance of active ventilation. Achieving specific Air Changes Per Hour
(ACH) allows other trades to re-enter the building to perform their work sooner. To
achieve the desired ACH, you must understand the cubic feet per minute (CFM)
performance of the ventilation equipment you are using.

How ventilation fans work in different circumstances is important to comprehend. As
equipment ages, air flow may be less than when the equipment was new. As it is with

all the equipment we use, spot checks should be performed to ensure the equipment is operating at its
best. Below is guidance to help you understand the output of your equipment and how air flow is affected
under a variety of operating conditions.

Using an Extech Anenometer which
measures air flow, we see that the
cubic feet per minute (CFM) of the
Allegro fan is operating at 2905 CFM
with no obstructions.

When the duct encounters a 90 degree bend, the air flow decreases 271 CFM
or approximately 9.3%.

BEXTECH

When a second 90 degree bend appears in the duct, air flow decreases 483 CFM When we install a filter, air flow decreases 719 CFM or 24.75%.
or approximately 16.6%.
continued on page 19
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Federal Tax Credits Sunset: Turn Lemons Into Lemonade
continued from page 15

save on your heating and cooling

bills by making simple insulation  The \window is closing on these valuable

and air sealing improvements. ) ) o
federal tax credits—but there’s still time to
Bottom Line

help customers take advantage.

The window is closing on these
valuable federal tax credits—but
there’s still time to help customers
take advantage. Frame insulation
upgrades not only as a way to
improve comfort and efficiency but
also as a smart financial move before
the 25C credit disappears.

'https://www.energystar.gov/saveathome/seal
insulate/methodology
2https://www.icf.com/insights/energy/
electricity-demand-expected-to-grow
Shttps://eyeonhousing.org/2023/02/age-of-
housing-stock-by-state-4/
“https://insulationinstitute.org/wp-content/
uploads/2023/02/Under-Insulated-Single-
Family-Detached-Homes-in-the-United-
States-Final-20241008.pdf

CAMERON ASHLEY IS BRINGING
ISLAND VIBES IfrE‘zozs ICAA

V/ fsurr
% B

C‘A CAMERON-ASHLEY

BUILLDING PRODUGLS

Visit ourmow floor to

Discover Refreshing Solutions!

- Insulation and - Canopy’ Housewrap
Spray Foam and NEW Tapes

- Insulation Accessories - Crawl Space Systems
And More!

cameronashleybp.com _800-CAMERON (226-3766) THE & APP

DOWNLOAD
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Become a “Fan” of Ventilation
continued from page 17

Simulating moving the ducts at 90 degree bends around various obstacles
(6 bends) will result in decreased air flow of 1350 CFM or 46.5%.

Simulating the bends required to exit a window with one duct and no filter decreases
airflow 1355 CFM or 47%.

As an example, if you have a room that is 30' long, 25' wide
and 10' in height, you have 7,500 cubic feet (that’s 30x25x10=
7,500 cubic feet). You will need fans to move 5000 CFM to
achieve 40 ACH. Depending on the configuration of your
setup, this could require you to use 2 to 4 fans moving air in
and 2-4 fans moving air out to achieve 40 ACH. Most SPF
manufacturers have ventilation calculators for re-entry and
re-occupancy to help you understand the number of fans
needed. Remember, those calculations will be under ideal
circumstances. Add a few curves to your ducts and your air
flow CFM dips.

Take the time to calculate your ventilation fan requirements.
As the spray foam professional, everyone is counting on you
to provide a safe environment on the jobsite. [

Attaching a second 15" duct and adding a filter will decrease the flow 1118
CFM or 38.5%.

f —_ [’

Positioning the ducts at 90 degree bends around various obstacles (6 bends)
with afilter decreases air flow 1458 CFM or 50%.

KEY PRINCIPLES

*

SPF interior applications require
ventilation during and after the time
of application. You may desire to
achieve a target ACH for a specified
period of time during and after
application. This will permit you to
meet the SPF manufacturer’s time
requirements for product curing,
re-entry, and re-occupancy.

As you introduce bends to the
ventilation ducts, air flow may be less
than rated by the fan manufacturer.

As ventilation fans age, air flow may
be less than that rated by the fan
manufacturer.

Test the CFM of your ventilation fans
using an anemometer.

Check with your SPF manufacturer
for ventilation rates and re-entry and
re-occupancy times.

Ventilation rates, and re-entry and re-
occupancy times, are product specific.
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. YOUR TRUE
SER\ﬂCE ONE-STOP SHOPPING

PARTNERS DESTINATION

A\ PARTNER [ i
YOU CAN

RELY UNj'

PARTNERS
-

'ik

With a deep inventory and a dedicated staff, Service Partners
makaes it easy to get everything you need today.

Fiberglass Batts Gutter Coil, Downspouts & Elbows
Mineral Wool Gutter Equipment & Tools

Board Insulation Blowing Machines

Spray Foam (SPF) Removal Equipment

Blowing Wool SPF Rigs

(866) 477-1772 SP


http://www.service-partners.com

3

iCh

A2

%

Oct. 811, 2025 « Disney's Coronado Springs Resort « Orlando, FL

ICAA 2025 TRADE SHOW - OCT. 9 - 10:00am - 5:00pm
EXHIBITORS A-Z

Company Website Booth# | Company Website Booth #
Accufoam www.accufoam.com 121 | International Fireproof Technology www.painttoprotect.com m
ADO Products www.adoproducts.com 410 | IPS, LLC www.sprayips.com 110
AFCAT Group, Inc. www.afcatusa.com 113 | 151 Building Products www.isibp.com 128
AM Conservation, a Franklin Energy Company ~ www.franklinenergy.com 701 | JobPro Technology www.jobprotech.com 507
AMBIT Polyurethane www.ambitpu.com 511 | Johns Manville www.jm.com 211
Attic Systems www.atticsystems.com 108 | KnaufInsulation www.knaufnorthamerica.com 107
BASF www.spf.basf.com 221 | Krakenbond www.krakenbond.net 106
Cameron Ashley Building Products www.cameronashleybp.com 201 | Krendl Machine Company www.krendlmachine.com 412
Carlisle Spray Foam Insulation www.carlislesfi.com 17 | MeyerPro Www.meyerpro.com 100
CertainTeed www.certainteed.com 321 | NAIMA www.insulationinstitute.org 707
CFl Foam www.cfifoam.com 409 | No-Burn, Inc. www.noburn.com 212
CleanFiber www.cleanfiber.com 311 | Owens Corning WWW.0wenscorning.com 301
ClosetMaid PRO www.closetmaidpro.com 104 | Performance Pro Supply www.performanceprosupply.com 126
Dutch Tech, Inc. www.dutchtechindustries.com 512 | Polycon LLC www.polyconspf.com 521
ELASTOCHEM www.elastochem.com 417 | Polyurethane Machinery Corp. www.polymacusa.com 510
Enverge www.envergesprayfoam.com 706 | Patriot Distribution & Coatings www.patriotdistribution.com 403
Federated Insurance www.federatedinsurance.com 708 | Quadrant Performance Materials www.quadrantpm.com 407
Fieldgroove www.fieldgroove.com 603 | Radiant Barrier LLC www.radiantbarrierusa.com 705
FI-FOIL® www.fifoil.com 413 | RAMInsulation Vacuum Bags www.ramvachags.com 523
Flame Control Coatings www.flamecontrolcoatings.com 508 | Reflectix, Inc. www.reflectixinc.com 116
Global Specialty Products WWW.gsp-usa-inc.com 601 | RIS Insulation Supply www.fbmsales.com 702
Graco, Inc. WWWw.graco.com 604 | Rockwool www.rockwool.com/north-america 501
Green Valley Products LLC www.greenvalleyproducts.com 317 | Rubbermaid www.rubbermaidpro.com 124
Greenfiber www.greenfiber.com 307 | SPFDepot www.spfdepot.com 519
Henkel www.ositough.com 112 | Selena USA, Inc. www.tytan.com/us 401
HM Advisors www.hmadvisors.com 517 | Service Partners www.service-partners.com 215
HomeBoost www.homeboost.com 505 | Speedrod www.speedrod.com 704
Huntsman Building Solutions www.huntsmanbuildingsolutions.com 101 | SWD Urethane www.swdurethane.com 313
IDI Distributors www.idi-insulation.com 421 | Tenmat www.recessedlightcover.com 602
Insulall Corporation www.insulacoating.com 525 | TimberHP www.timberhp.com 709
Insulation Fabrics www.insulationfabrics.com 408 | Ultra-Bag www.ultra-bag.com 309
Insulation Technology Corp dba INTEC www.inteccorp.com 120 | UPC www.upcfoam.com 513
International Cellulose Corporation Www.spray-on.com 18
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SETTING HIGHER S TiINDIIRDS 5

-

The first formaldehyde-free portfolio that is .ﬂ&ihma & Allergy
Friendly® Certified and Verified Healthier Air ™,

= whilldly,
e (1"-
& Allergy : ﬁ"'

Friendly

BUY 1 DAP® TOUCH ‘N SEAL® ALL-SEASONS 12-PACK

13 WY FREE |
DAP° Sharpshooter-XP Premium
Spray Foam Applicator Gun

WHEN YOU ORDER FROM

ool ) AM CONSERVATION
12 PACK

\H
| )

ALL SEASONS -
e |k
|

ALL SEASONS
ALL SEASONS

. ALL SEA
T—ALL SEASONS -,

‘—1 .
S\

Full Volume
and Flow Control

All-Season Performance
between 20° - 120° F

ICAA OFFER

Offer valid to current ICAA members only. Orders . .
must be placed before September 30, 2025 in Visit AMConservation.com/ICAA

order to receive this discount. Limit of one (1) or call 800-777-5655

Spray Foam Applicator Gun per customer. For
TO REQUEST
THIS OFFER.

warranty information, please see DAP's website.
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FTC Rule 460 Tips for Insulation Professionals

In 1980, the U.S. Federal Trade Commission
started regulating the home insulation industry
through its Rule commonly known as “Rule 460,”
“Part 460, Labeling and Advertising of Home
Insulation,” or simply the “R-value Rule.” The
Rule exists to prevent an “unfair or deceptive act
or an unfair method of competition.” Deceptive
acts would include false R-value claims or unfair
methods of competing against other insulation
providers. The Rule still governs our industry
today. Your state or code authority may also issue
rules governing the sale of insulation.

The Rule covers R-value claims, home insulation
labels, fact sheets, ads, and other promotional
materials. There are significant penalties for
breaking any of its rules. The Rule calls for

all required product disclosures to be “clear

and conspicuous.” If you are an insulation
professional, you must be familiar with the
Rule and adhere to its requirements.

Violation of the Rule can result in a
maximum civil penalty of $53,088 for each
violation. If you are an installer and you
use R-value claims from the manufacturer
that you know or should know to be false or
misleading (e.g., R-values not based on the
proper tests or testing protocols as outlined
in the Rule), you may be liable.

Home insulation — as defined by the Federal
Trade Commission — includes fiberglass, rock
wool, cellulose, spray polyurethane foam, and
reflective insulation. If an R-value claim is made
for a product other than specified above and it is
marketed in whole or in part to reduce residential
energy use by slowing heat flow, the product
becomes regulated and must undergo R-value
testing. Any advertised R-value claims must fairly
reflect the results of those tests.

Who is covered by this Rule? Manufacturers,
distributors, importers, franchisors, installers
(insulation contractors), retailers, utilities, and
advertising agencies are covered. Anyone else
covered? Yep! The testing labs that work for
industry members. New home sellers are also
covered by this Rule.

R-value Tests. R-values displayed on labels, fact
sheets, ads, or other promotional materials must
be based on the latest testing, in accordance with
standardized test procedures, as outlined in the
Rule. R-value tests are typically conducted by
insulation manufacturers’ labs or independent
labs on a regular basis, and certainly should be
tested to the latest ASTM Standard Test Method
required for the product.

KEY TAKEAWAYS

+ Violation of Rule 460 can result in a maximum
civil penalty of $53,088 for each violation.

+ R-values displayed on labels, fact sheets,
ads, or other promotional materials must be
based on the latest testing, in accordance with
standardized test procedures, as outlined in
the Rule.

+ State or code authorities may also issue rules
governing the sale of insulation.

+ If you are an installer, you must give your
customers a contract or receipt for the
insulation you install.

R-value Tolerances. This only applies to
insulation manufacturers. No individual
specimen of the insulation sold by manufacturers
can have an R-value more than 10% below the
R-value shown in a label, fact sheet, ad, or other
promotional material for that insulation.

The Rule covers R-value claims, home insulation labels, fact sheets, ads,

and other promotional materials. There are significant penalties for

breaking any of its rules.

continued on page 27

INSULATION CONTRACTORS REPORT | Q3 2025

23



Want A
Solution to Grow
Your Business?

By partnering with HBS, increase builder and homeowner demand through sales,
marketing, education and innovative products that generates more business for you.

. Large builder network
o Architectural specifications
. Homeowner education on HBS spray foam benefits

~ o 0o 3 : HUNTSMAN
solutions... It’s in our name ; BUILDING SOLUTIONS

INSPIRED
BY
NATURE.

is non combustible, and helps
prevent the spread of fire.

FN ROCKWOOL
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THE ONLY FULLY-CONNECTED
SYSTEM FROM

DRUM TO GUN

Introducing the Reactor® 3 Electric Proportioner

« NEW Communication with electric feed pumps
» NEW Intuitive touch screen control

* NEW Independent hose temperature control

+ NEW Internally heated hoses

«NEW Active ISO lube system

Activate Katalyst™ System Intelligence to optimize spray, eliminate
ratio issues, improve yield, and deliver quality results every time.

FOR MORE INFORMATION, VISIT GRACO.COM/REACTOR3

MADE USA WITH
GLOBAL COMPONENTS

© 2025 Graco Inc. 3J0712 Rev. A 7/25 Printed in the U.S.A. Product covered by issued and pending patents, see graco.com/patents.

Canopy® Housewrap
Built to Do More Than Wrap.

Introducing Your
New Go-To Tape!

Get excited for a tape that
does it all—engineered for
unbeatable sealing power
on housewraps, air barriers,
and vapor retarders.

With a strong hold, and protection against

water, mold, and air leaks, it's built tough

for both indoor and outdoor jobs.
Canopy Housewraps are versatile,

contractor-approved barriers. Plus, it's low-VOC and fully compatible

! e with all Canopy Housewraps.
Drop-in replacements for your existing housewrap

with better performance and cost savings. G
CAMERON ASHLEY
EXCLUSIVELY DISTRIBUTED BY BUILDING PRODUCTS

|| exterior air barrier

¢ Wwind resistance 800-CAMERON (226-3766) cameronashley

0
|| Functions as an |:|Q00 Bulk water and
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Recessed Light Protection Covers

Keep insulation away from hot recessed lights
Keeps insulation at a safe distance from hot recessed light fixtures
Compatible with spray foam, blow in and lay-in insulation
Easy installation, no additional sealant or assembly required

Flexible and lightweight

@ Tenmat

Easy Spray
Insulation.

FEQFESSIONAL ]

Replace and/or Yield at Sound blocking
repair 2-component 1” depth foam
foam systems

\E

Visit tytan.com/us to learn more. 817-381-4427
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FTC Rule 460 Tips for Insulation Professionals
continued from page 23

Labels and Fact Sheets. Insulation
manufacturers must label all packages of

their insulation with specific information as
outlined in Sections 460.12 and 460.13 of the
Rule. Manufacturers must give retailers and
installers fact sheets for the insulation products
they sell. Fact sheets must follow the disclosure
requirements in the Rule.

Installers (insulation contractors) must have
fact sheets for the insulation products they sell.
Before customers agree to buy insulation from
insulation contractors, the fact sheet for the type
of insulation they want must be shared. For
example, you can give each customer a copy of the
fact sheet. You can keep the fact sheets in a binder
and show customers the binder before they agree
to buy.

Insulation contractors can rely on the data

that manufacturers publish, unless you know or
should know that the data is false or not based
on the proper tests. Information about the FTC
Rule, including the proper tests required of the
manufacturer, can be found on the ICAA
Member Site.

New Home Sellers must put the following
information in every sales contract with new home
buyers: the type, thickness, and R-value of the
insulation that will be installed in each part of
the house.

What installers must tell their customers.
(Extracted from FTC 460.17)

If you are an installer, you must give your
customers a contract or receipt for the insulation
you install. For all insulation except loose-fill
and reflective insulation, the receipt must show
the coverage area, thickness, and R-value of the

insulation you installed. The receipt must be
dated and signed by the installer. To figure out
the R-value of the insulation, use the data from
the manufacturer. If insulation is installed in
more than one part of the house, put the data

for each part on the receipt. You can do this on
one receipt, as long as you do not add up the
coverage areas or R-values for different parts of
the house. Do not multiply the R-value for one
inch by the number of inches you installed. For
loose-fill, the receipt must show the coverage
area, initial installed thickness, minimum settled
thickness, R-value, and the number of bags used.
For reflective insulation, the receipt must show
the number and thickness of the air spaces, the
direction of heat flow, and the R-value.

Insulators can meet the R-value Rule
requirements while making the proper pre-
purchase disclosures. This information can be
found on the ICAA Member Site.

Insulation Ads and Savings Claims. If you
advertise or make claims on energy savings, you
must follow FTC rules on insulation ads and
claims. This information can be found on the
ICAA Member Site. [

If you are an installer, you must give your customers a contract or receipt
for the insulation you install. For all insulation except loose-fill and
reflective insulation, the receipt must show the coverage area, thickness,
and R-value of the insulation you installed.
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2026 ICAA Convention & Trade Show
SEPTEMBER 16-19, 2026 ~ DALLIAY, TX

INSULRTION CONTRACTORS ICAA Commiittees and Co-Chairs
l 5 ICAA Technical/Marketing Committee
Tel:703.739.0356 Tom Calzavara, Johns Manville
Ig www.insulate.org Ted Blanchard, Davidson Insulation & Acoustics
ASSOCIATION OF AMERICA e-mail: icaa@insulate.org ICAA Convention Committee
Sara Eller, Cameron Ashley Building Products
Jeff Beck, TopBuild
2025 ICAA BOARD OF DIRECTORS e beck, TopBHl

ICAA Commercial Committee

President Treasurer David Ball, Cameron Group LLC
Jonathan Belanus Jerry Palmer Mark Dietz, Superl, Inc.
President-elect Directors: ICAA Government Council
Jeff Beck Ted Blanchard Jay Murdoch, Owens Corning
Second Vice President Terry Burnham Jeff Hire, Installed Building Products
Todd Sawyer Mark Dietz ICAA Spray Foam Task Force
Secretary Jeff Hire Brian Coté, Installed Building Products
Ginny Cameron Renee Wilson Vincent Kerr, Huntsman Building Solutions
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